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Regular Issues
Primary Audience:

WRA Members

Approximate Circulation:
2,500

Published by the best
Wisconsin Restaurateur (WR)
is published by the Wisconsin
Restaurant Association... one
of the largest state restaurant
associations in the United
States, representing over
6,500 facilities.

Longevity
WR has been published as
long as the Association has
been around - since 1933.

Circulation
An audience of approximately
2,500 professionals receives
our magazine for the news
and views on Wisconsin’s
foodservice industry. An ad in
our annual January/February
“Expo Issue” will put you in
front of nearly every licensed
foodservice professional in
Wisconsin. The circulation for
the Expo issue is over 14,000.

A targeted audience
Wisconsin Restaurateur is the
only publication in Wisconsin
with an exclusive focus on the
foodservice industry... and it
reaches an estimated 80% of
Wisconsin’s buying power in
that market. Placing an ad in
Wisconsin Restaurateur will
put your company and your
products in front of all those
prospective buyers.

Circulation profile
Expo Issue

(January/February)
Audience:

All foodservice licensees in WI

Approximate Circulation:
14,000

Also distributed to hundreds at the
Wisconsin Restaurant Expo

in Milwaukee
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About Wisconsin Restaurateur...
Wisconsin Restaurateur (WR) is a high-quality, bi-monthly business magazine that
serves foodservice professionals throughout Wisconsin. The format is upbeat and
progressive. With an exclusive focus on the foodservice industry, WR offers an
excellent mix of industry news and foodservice features. WR points out trends
headed toward our readers and gets the word out on those that start here. Our
editorial staff watches the problems restaurateurs are having in other parts of the
country and makes readers aware of potential challenges.

What our readers love in every issue...
• Feature Articles

Each issue of WR has a different editorial theme. The majority of our feature
articles are created from current industry topics that can or will affect foodservice
and hospitality professionals in Wisconsin. Note: As an advertiser, we welcome
your ideas and success stories.

• A La Carte
A sampling of interesting, and often humorous, industry-related stories and news
items from across the country and beyond.

• Info To Go
This feature highlights answers to a variety of timely, imporant, interesting and
unique questions received by the Wisconsin Restaurant Association Hotline Team.

• WRBN (Wisconsin Restaurant Business News)
A series of news briefs that highlight the people and businesses in Wisconsin’s
foodservice industry. WRBN provides the latest information on appointments,
honors, promotions and retirements.

• SEEING YOUR AD
In addition to the valuable information provided in our editorial features, our readers
also find WR to be an excellent resource for products and services available in
their market. Advertising in Wisconsin Restaurateur is an excellent way to catch
the interest of restaurateurs throughout the state.



2010 Advertising Rates and Data

Premium Expo Regular
Space Rates Issue Issues

Inside front cover. . . . . . . . $2,825 . . . . . . $2,275

Page 1. . . . . . . . . . . . . . . . . $2,725 . . . . . . $2,195

Inside back cover. . . . . . . . $2,700 . . . . . . $2,175

Outside back cover. . . . . . . $2,825 . . . . . . $2,275

2-page spread. . . . . . . . . . . $4,055 . . . . . . $3,265

•  All premium space rates are priced “per issue.”
•  All premium space positions are non-cancelable.

Ad 1 Time 1 3 6
Space Expo Issue Time/Yr. Times/Yr. Times/Yr.

Full Page 4-Color. . . . . . . . $2,450 . . . . . . $1,975. . . . . . . $1,650 . . . . . . $1,375

Full Page B/W. . . . . . . . . . . $1,830 . . . . . . $1,475. . . . . . . $1,230 . . . . . . $1,025

1/2 Page 4-Color. . . . . . . . . $1,390 . . . . . . $1,120. . . . . . . . $935 . . . . . . . . $780

1/2 Page B/W. . . . . . . . . . . . $945 . . . . . . . . $760. . . . . . . . $635 . . . . . . . . $530

Contract/Insertion Order Policy
The publisher (WRA) will allow no ads to be placed for print
without a signed Wisconsin Restaurateur advertising contract
and/or an advertising agency insertion order.

All advertisers (including any advertising agency or a client
thereof) are required to complete and submit to the WRA a
signed Wisconsin Restaurateur advertising contract in order to
receive multi-issue discounted rates... there are no exceptions.
Agency insertion orders do not qualify the advertiser for multi-
issue discounted rates unless they are accompanied by a signed
Wisconsin Restaurateur advertising contract.

All printed rates are subject to change before a signed contract
and/or insertion order is received by publisher.

Non-Payment Penalty
Advertiser and/or advertising agency assumes liability for 100%
of contract price. Liability continues to accrue for any ads pulled
under contract.

If payment on a specific issue is not made within 60 days of the
invoice date, the remaining ads under contract will be pulled
until full payment is received for ads run and ads pulled. Once
full payment is received, ads will be reinstated in the next issue
under contract. At no time may contract terms be extended.

Insert Rates
Insert spaces are available in each issue. Due to the variety
of insert options available, advertisers should contact the
WRA to confirm specific rates.

Special Placement
Please add 15% to space rate.

Design Service
WRA staff is available to help advertisers design ads. The
advertiser must provide a thorough mock layout and any
logos, images, etc. There is a $50.00 minimum charge for
any ad design work. Major changes to existing ads may
also be subject to additional charges.

Cancellation Policy
Cancellation of advertising space reservations will not be
accepted after the advertising space closing date for a given
issue. Premium space reservations are non-cancelable.

One-time advertisers must advertise in the issue indicated
on their contract. Three-time advertisers are allowed to
change the schedule of their ads, provided they indicate
their intentions to the WRA before upcoming advertising
space closing dates and all three ads must be placed within
a one year period (from the time the initial ad is placed).
Six-time advertisers must place their ads in six consecutive
issues.

When copy or ad changes are not received at the WRA by
the date all ads are due and reasonable attempts have been
made by WRA staff to contact the advertiser, the last ad
that was placed will be repeated (provided it is not dated in
any way).

Billing Policy
Agency commission of 15% of gross billing is allowed only
to recognized advertising agencies provided the account is
paid net 30 days.

The publisher reserves the right to hold the advertiser and/
or its advertising agency jointly and severally liable for such
monies as are payable to the publisher.



Published by the Wisconsin Restaurant Association

2801 Fish Hatchery Road

Madison, WI  53713

Phone: (608) 270-9950 or (800) 589-3211

Fax: (608) 270-9960

Ryan Pettersen, Advertising Director

E-mail: rpettersen@wirestaurant.org

www.wirestaurant.org/membership/wr

Mechanical Requirements

Ad Ad Ad
Size Width Depth

Trim Size. . . . . . . . . . . . . . . . . . . . 8 3/8” (8.375). . . . 10 7/8” (10.875)

Full page. . . . . . . . . . . . . . . . . . . . . . 7 1/2” (7.5). . . . 10 1/8” (10.125)

Full page bleed. . . . . . . . . . . . . . . 8 5/8” (8.625). . . . 11 1/8” (11.125)

Two page bleed. . . . . . . . . . . . . . . . . . . . . . . . 17” . . . . 11 1/8” (11.125)

1/2 page horizontal. . . . . . . . . . . . . . 7 1/2” (7.5). . . . . . 4 7/8” (4.875)

Revised 12/09

2010 Advertising Deadlines

Issue Space Ads
Date Closes Due

January/February (Expo Issue). . . . December 29. . . . . . . . . January 8

March/April . . . . . . . . . . . . . . . . . . . . . . . March 16. . . . . . . . . March 22

May/June. . . . . . . . . . . . . . . . . . . . . . . . . . April 23 . . . . . . . . . . April 30

July/August. . . . . . . . . . . . . . . . . . . . . . . . June 25. . . . . . . . . . . . July 2

September/October. . . . . . . . . . . . . . . . August 20. . . . . . . . August 27

November/December. . . . . . . . . . . . . October 22. . . . . . . October 29

Certain circumstances do sometimes allow for the possibility of a date
extension. For any questions regarding potential date extensions, please
contact Ryan Pettersen at (800) 589-3211.
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Printing & Binding
WR is printed on a web offset press
and saddle stitched.

Print Specifications
WR is printed using CTP (Computer To
Plate) technology. All new ads must be
received in digital form.

Submission of completed ads as PDF
files is preferred. When generating a PDF
file of your ad, please be sure your image
files are of a high enough resolution (150-
300 dpi) and that they are saved as either
CMYK, greyscale or have the correct
Pantone spot color. Any file containing
RGB color will not work. Also be sure
all of your fonts are embedded. Failure
to embed all fonts can make it nearly
impossible to use the file.

Ad files submitted via email should not
exceed 5MB. Larger files should be
uploaded to our FTP server or burned
onto a CD-R and shipped/mailed. Ads
submitted via CD should be accompanied
by a color proof. WRA cannot be held
responsible for any design discrepancies
when no printed proof is provided
(including any files submitted via email
or FTP).

For additional information regarding ad
creation and/or ad submission policies/
procedures, please contact Ryan
Pettersen at (800) 589-3211.



ADVERTISING CONTRACT

Please check the appropriate box indicating which frequency you are contracting for:  q  1X  q  3X  q  6X

In the boxes below, please indicate the issue(s) your ad(s) will run and complete the related information:

• This contract does still allow you to change your ad to a larger size from issue to issue.  However, you are not able to
go smaller than the size you have indicated for any given issue.

• As a 3X contracted advertiser, you must place the three ads within the twelve month period from the time this contract
is signed.  As a 6X contracted advertiser, all six ads must be placed in consecutive issues.

• All first-time advertisers are subject to a credit check and may be required to submit full payment for entire contract
price before any ad is placed and printed.

• All new advertisements must be pre-approved by WRA before placement and printing.
• Advertiser and/or advertising agency assumes liability for 100% of contract price.  Liability continues to accrue for

any ads pulled under contract, as specified in Media Kit.
• Please be aware, if your contract extends into a new year, there may be a slight rate increase.

My signature below indicates that I have read and agree to abide by all terms and conditions stated on this contract
as well as those stated in the Wisconsin Restaurateur media kit (seen separately).

Authorized Signature:

Title: Date:

  WRA ID # Accepted by: Date:

For internal use only

Agency InformationAdvertiser Information

Firm Name:______________________________

Contact Person:___________________________

Address:________________________________

City: ___________________________________

State:____________Zip: __________________

Phone:__________________________________

Fax:____________________________________

E-mail: _________________________________

Responsible for receiving invoices:  q Yes  q No

Firm Name:______________________________

Contact Person:___________________________

Address:________________________________

City: ___________________________________

State:____________Zip: __________________

Phone:__________________________________

Fax:____________________________________

E-mail: _________________________________
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Jan/Feb 20___ (Expo Issue)

Size: q  Full q  Half

Color: q  4-Color q  B/W

Rate:     $________________

July/Aug 20___

Size: q  Full q  Half

Color: q  4-Color q  B/W

Rate:     $________________

Mar/Apr 20___

Size: q  Full q  Half

Color: q  4-Color q  B/W

Rate:     $________________

Sept/Oct 20___

Size: q  Full q  Half

Color: q  4-Color q  B/W

Rate:     $________________

May/June 20___

Size: q  Full q  Half

Color: q  4-Color q  B/W

Rate:     $________________

Nov/Dec 20___

Size: q  Full q  Half

Color: q  4-Color q  B/W

Rate:     $________________
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