










Abbey Resort
American Serb Memorial Hall
Apple Holler Restaurant
ARAMARK Business Dining
Assurant Health
Aurora HealthCare
A'viands Food Management
Barriques
Bartolotta Restaurant Group
Best Western
Biltmore Country Club
Bonefish Grill
Bradley Center Sports
Calderone Club
Capital Grille
Capn’s Steakhouse & Saloon
Carraba’s Italian Grille
Chula Vista Resort
Clarion Hotel & Convention
Cold Stone Creamery
Coquette Café
Cordon Bleu
Country Kitchen Int’l
Cousins Subs
Crowne Plaza
Culver’s 
Dairy Queen
Darden Restaurants
Del-Bar
Denny's
Eagan’s on Water
Esquire Club
Fanny Hill
Fireside Restaurant & Lounge
Five Guys Burgers & Fries
Four Seasons Island Resort
Fox Valley Technical College
Froedtert Hospital
Geneva National Golf Club
George Vitense Golfland
George Webb Corp.
Golden Mast Inn
Goodwill Industries
Goose Blind
Grand Geneva Resort
Great Dane Pub & Brewing
Grebe’s Bakery
Heckel’s Restaurants

Heidel House Resort
Henry Vilas Zoo
Hilton
Hinterland
Ho Chunk Gaming
Holiday Inn
Horny Goat Hideaway
Hyatt Regency
Iron Horse Hotel
Jose’s Blue Sombrero
Karl Ratzsch’s
Kohler Co.
La Perla Restaurant
Landmark Resort
Lara’s Tortilla Flats
Legends Brewhouse & Eatery
Levy Restaurants
Mader’s German Restaurant
Madison College
Major Goolsby’s
Mangia
Marcus Hotels & Resorts
Marriot
McDonald’s
Miller Park
Milwaukee Art Museum
Milwaukee County Zoo
Milwaukee Public Schools
Milwaukee Sportservice
Milwaukee World Festivals
Monona Catering
Moosejaw Pizza & Brewing Co.
Nitty Gritty Birthday Bars
Norske Nook
Norwegian Cruise Lines
O&H Danish Bakery
Oakwood Village
Oneida Nation
Osthoff Resort
Outback Steakhouse Inc.
Outpost Natural Foods
Palermo’s
Perkin’s
Pfister Hotel
Piggy’s Restaurant
Pizza Hut
Pizza Shuttle
Popeye’s Restaurant

Potawatomi Bingo Casino
Potbelly Sandwich Works
Premier Concessions
Quad/Graphics
Racetrac Petroleum
Radisson Hotel
Republic Chophouse
Rock Bottom Restaurant
Rocky Rococo Corp.
Roundy’s
Sa-Bai Thong
Saz’s State House
Sbarro
Schreiner’s Restaurant
Sendiks Food Market
Seven Seas
Skyline Catering, Inc.
Smoky’s Club
Sodexho
Solly’s Grille
Spectrum
Sprecher Brewing Co
State of Wisconsin
State Street Brats
Steak Escape
Street-za Pizza
Taco Bell
Texas Roadhouse
That’s Amore
The American Club
Tutto Pasta
Twisted Cuisine
UW Athletics
UW Hospital & Clinics
UW-Madison
V&J Holdings, Inc.
VA Medical Center
Venice Club
Villa Palermo Catering
Von Rutenberg Ventures
Ward’s House of Prime
Wisc. Dept of Corrections
Wisconsin Festivals Inc.
Wisconsin Hospitality Group
Zaffiro’s Pizza
Zaug’s Catering

1000’s of power buyers.
Just a sample of our top buyers from the 2011 Expo

See All of Foodservice: March 12-14, 2012



Unparalleled. 
Period.

Choose face-to-face
In the age of the web, buyers still need to touch, taste and test before they buy

Streamline your sales efforts
Drop-in sales calls can be tremendously difficult and expensive –   

Meet buyers in-person, all-at-once at the Expo

Strong record, reliable results
While other shows have come and gone, the Wisconsin Restaurant Expo 

has remained a strong part of the market since 1933

www.everythingfoodservice.org • 800.589.3211



Look Who Exhibited in 2011.
Exhibitors at the 2011 Expo ranged from local businesses to large national suppliers, 

manufacturers and distributors, all representing a wide variety of products and services

Advanced Light & Sound, LLC
Aero-Stream, LLC
Airgas National Carbonation
Alto-Shaam
American Beverage Marketers - 

Finest Call
American Express OPEN
American Metalcraft (AMC)
American Red Cross
American Welding & Gas, Inc
Anheuser-Busch, Inc
Arden Culinary
Arrow Pos + Pom
ASC1 / CRM, Inc
Ashland Sausage Company
Associated Recyclers of  

Wisconsin (AROW)
ATS Furniture
Australis Aquaculture, LLC
Baby Back Blues BBQ, Inc
Badger Liquor Wine & Spirits
Badger Popcorn
Baker Boy
Baraboo Tent & Awning, Inc
Bay Towel Linen & Uniform
Bayland Buildings, Inc
Becker Arena Products, Inc
Beer Capitol
Berkel Midwest Sales & Service, Inc
Bi-State Point Of Sale Solutions
Birchwood Foods
Boelter Companies
Boswell Book Company
Brakebush Brothers, Inc
Bromak Sales, Inc
BRRS Distributing
Butcher on the Block
Cambro
Cash Register Service Co., Inc
Cash Register Specialties
Cedar Crest Ice Cream
Chicago Booth Manufacturing, Inc
Chocolate Shoppe Ice Cream
Clothes Clinic, Inc
Coca-Cola
Cooper Atkins
Cornerstone Processing Solutions
Cozzini Bros.
CPG
CTL Foods, Inc
Cybros
Daily’s Premium Meats
Davis & Associates, Inc
DayMark Safety Systems
Dept. of Health Services
Dexter-Russell, Inc
Dianne's and Alden Merrell Desserts
Dierks Waukesha
DLM Manufacturing, Inc
Dog House Carts, Inc

Dole
Dombrovski Meats Co
Dunkin' Brands
Ecolab, Inc
Edward Don & Company
El Milagro, Inc
Electro Kold Corporation
Elegant Foods
Everlasting Images 
Facilitec-Central Exhaust  

System Cleaning
Farmer Bros. Co
Fein Brothers
Fishbowl
Flavorcraft, LLC
Focus on Energy
G2 Insurance Services, Inc
Glenn Valley Foods
Global Cash Card
Gloria Kay Uniforms
Gold Star Coffee
Gold'n Plump Poultry
Gonnella Baking Co
Gordon Food Service
Grande Cheese Company
Grecian Delight Foods
Green Mountain Flavors, Inc
Gunderson Linen & Uniform
Handy International
Hanna-Young
Happy Feet
Heartland Payment Systems
Heineken USA, Inc
Hobart Corporation
Honey Smoked Fish Co
Hoshizaki America
Hospitality Services Corp
Icelandic USA, Inc
INOV8 International, Inc
IRS EP Great Lakes Area
Island Oasis
Izigg Mobile Media
John G. Shedd Aquarium
Jones Dairy Farm
Joseph's Gourmet Pasta
Kabobs
Kavanaugh Restaurant Supply
Ken’s Foods
Kessenich's LTD
La Preferida
Lakefront Brewery
Leer Manufacturing
Leer Walk-Ins
Lo Duca Bros. Inc. 
MacFarlane Pheasants, Inc
Maple Leaf Farms
McKinley Products
Meyers Bay Foods Company LLC
Mickey's Linen
Micro Matic USA

Midwest Financial Processing
Midwest Renewable Energy 

Association
Miller Baking Co
MillerCoors
Milwaukee Fire Dept.
Mirabella Specialty Foods
Modern Cash Register Systems
Mozo Shoes
Mt Sterling Co-op Creamery
National Assoc. of Catering 

Executives - Southern  
Wis. Chapter

National Restaurant Association 
Conserve

Natural Way Mills
Neesvig's
New Era Marketing
North Country Business Products
Northern Pizza Equipment
Novamex
Nueske's Applewood Smoked Meats
Office Depot
On-Line Amusements, Inc
Orchid Island Juice Company
Oreck Vacuum
Otis Spunkmeyer
Pepsi Beverages Co
Photography by Linda Lee
Pidy
PizzaOvens.com
PMQ Magazine
Polar Tech Industries
Polar Ware Company
Rawlings Uniform Select
Redco Foodservice Equipment
Redi-serve Foods
Reinhart FoodService
RepeatRewards®
Restaurant Depot
RestaurantHowTo.com
Retail Control Solutions
Retail Data Systems of WI
Richland Hills
Rishi Tea
R.L. Schreiber
Royal Kitchens
Rural Mutual Insurance Company
Safari Cup Coffee 
Samrok Inc
Sanimax
Schar USA
Seaboard Foods
S-F Analytical Laboratories, Inc.
Signature Systems, Inc
Sip & Company
Society Insurance
Stanislaus Food Products
Stevens Point Brewery
Stoelting, LLC

Summit FS
Sumpter Sales, Inc
Superior Equipment & Supply
Sweet Mesquite Bakery
Synergy 
Sysco Food Services
Tailgate 29 Chef
Taylor Ent. of WI, Inc
Tenth and Blake Beer Company
Testech, LTD - Your POS Partner
Text It Advertising
Time Warner Cable Business Class
Torke Coffee Roasting Co
Touch Taste Technologies
TransformPOS
Turano Baking Company
Udi's Granola and Gluten Free Foods
U.S. Foodservice
UW-Stout
UW Extension - Solid & Hazardous 

Waste Ed. Center
United States Pizza Team
Upper Midwest Gourmet
Vern's Cheese, Inc
Victory Refrigeration
Vienna Beef
Viking Commercial
VISIT Milwaukee
Vita Foods
Vita-Mix Corporation
VITO Systems Filtration
The Vollrath Co., L.L.C. 
Vulcan / Berkel
Waring
Water Billboards
West Bend Mutual Insurance Co
Westby Creamery
Wisconsin Beef Council
Wis. Dept. of Ag. Trade &  

Consumer Protection
Wisconsin Foodie
Wisconsin Green Building Alliance
Wisconsin Green Exchange
Wisconsin Heart Disease and  

Stroke Alliance
Wisconsin Milk Marketing Board
Wisconsin Restaurant Association
Wisconsin Restaurant Association 

Education Foundation
Wisconsin Restaurant Association 

Membership Sales
Wisconsin Potato & Vegetable 

Growers Assn.
Wisconsin Water  

Conservation Coalition
Woolsey & Associates
YoCream International







Exhibit Space Rates.

Membership Saves More
Wisconsin Restaurant Association members receive a 

$100 discount off EACH 100 square feet of exhibit space.  
To receive this discount, you must submit your application 

prior to or with your exhibit contract.  

Visit www.wirestaurant.org/supplier/benefits.php  
to see your benefits and join.

Reserve Your Exhibit Space

• Visit www.everythingfoodservice.org 
for an interactive floorplan showing current  

availability or call 800.589.3211.

• Complete the online exhibit contract or submit the 
enclosed with your top four exhibit space preferences.

• Space assignments are finalized when both exhibit 
contract and payment are received.  A signed contract 
without payment is still a legally binding agreement.

Exhibit Rates at a Glance
You are not limited to these sizes.

Many other exhibit space configurations are available.

Exhibit Size Member Non-Member
10 x 10 in-line 

(100 sq. ft.) $1,870 $1,970

10 x 15 in-line 
(150 sq. ft.) $2,805 $2,955

10 x 20 in-line 
(200 sq. ft.) $3,740 $3,940

20 x 20 island 
(400 sq. ft.) $8,280 $8,680

WRA Member:  $18.70 per square foot
Non-Member:  $19.70 per square foot

Corners: $200 each corner 
(Islands billed at four corner rate.)

100 square feet minimum exhibit size.



Legend
Power/Telecom
Power/Telecom/Fiber/Air/Water
Structural Pillar/Gas

Ceiling height - 30’ clear span

Aisles are 10’ unless noted
Booths are 10’ x 10’ unless noted
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Frontier Airlines Center
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Companies requiring water, gas or drain hookups must let 
show management know prior to exhibit selection.

2012 floorplan is subject to change.  To view the most 
current version, visit www.everythingfoodservice.org.

Choose Your Space.



Exhibitor information exactly as it is to be listed in the Official 
Show Program & Exhibit Directory distributed at the Expo:

Firm Name:__________________________________________________________
Address:_____________________________________________________________
City/State/Zip:_ _______________________________________________________
Telephone: (         ) ___________________ Fax: (         ) _ ___________________
Toll Free: (         ) _____________________________________________________
E-mail Address:_______________________________________________________
Web Address:_________________________________________________________

Mailing Information for primary exhibit contact.  This information 
will not be used for any other type of communication and will not be 
released to the general public.

Contact Person:_______________________________________________________
Title:_ _______________________________________________________________
Firm Name:__________________________________________________________
Address:_____________________________________________________________
City/State/Zip:_ _______________________________________________________
Telephone: (         ) ___________________ Fax: (         ) _ ___________________
E-Mail:_ _____________________________________________________________
Corporate Executive:___________________________________________________

Exhibit Space Reservation policy & Procedures

1. �All signed contracts are binding regardless of payment.  However, a specific exhibit space 
location will only be assigned when the signed contract and deposit (50% of total exhibit 
fees) are received.  Deposit is not refundable after May 15, 2011. All contracts received after 
January 13, 2012 must include payment in full.

2. �Special services including gas, water, electric, phone and tables are not included in booth 
rental fees and must be ordered separately from the contractors listed in the Exhibitor 
Service Kit.  This kit will be available approximately two months prior to the show.

3. �WRA reserves the right to refuse contracts and return payments once all designated exhibit 
spaces are filled on a first-come, first-served basis.

4. �Exhibit space must be paid in full by January 13, 2012.

5. �Each exhibitor is required to provide WRA show management with a certificate of insur-
ance which verifies that the exhibitor is covered for loss or damage to property and liability 
for personal injury.  This policy must cover the dates of the show, including move-in and 
move-out.  Absolutely no exhibit setup will be allowed until a certificate is on file with 
WRA.

Cancellation Policy:

WRA must receive notice in writing of any cancellation or booth downsize.

WE AGREE TO ABIDE BY ALL RULES AND REGULATIONS GOVERNING THE 
EXPOSITION AS PRINTED ON THE REVERSE SIDE HEREOF AND WHICH 
ARE PART OF THIS CONTRACT.  ACCEPTANCE OF THIS CONTRACT BY 
THE WISCONSIN RESTAURANT ASSOCIATION CONSTITUTES A LEGALLY 
BINDING CONTRACT.

Exhibit Contract
Wisconsin Restaurant Expo 2012

Monday MARCH 12 • tuesday MARCH 13 • wednesday MARCH 14

Frontier Airlines Center, Milwaukee, Wisconsin • Produced by Wisconsin Restaurant Association
All signed contracts are binding Regardless of Payment.  Questions?  800-589-3211 or 608-270-9950  

A

B

C

Authorized Signature_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _	 Name (please print) _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ 

Title_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _	 Date _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ 

Date Received _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _	 Total Price _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ 	 ■ Member  ■ Non-Member   ■ 1  ■ 2  ■ 3

Booth Assigned _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _	 Amount Received _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ 	 Account #

Accepted By _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ 	  New Exhibitor  ■ Yes   ■ No	 Balance _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

Office Use Only

1. �Please list four booth preferences. Every effort will be made to 
accommodate exhibitor preferences.  If choices indicated have 
already been assigned, WRA will contact you.  If you need gas or 
water connections, please inform WRA so you are assigned a loca-
tion with appropriate hookups.

(1st choice) _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ 	 (3rd choice) _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

(2nd choice) _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ 	 (4th choice) _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

2. �Names of companies we do not wish to be adjacent to or across from. 
Note: Show management will make reasonable efforts to separate exhibitors 
of like products, but no assurance can be given as to such separation.

1. _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

2. _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

3. _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

D

payment

Charge $ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  to my: ■ Visa  ■ MC  ■ Am Ex  ■ Disc  

Credit Card # _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

Name on Card_______________________________________________________________________CVC# _ _ _ _ _ _ _ _ _ _

Exp. Date _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _	 Phone (         ) _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

-OR- Payment (check) enclosed $ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ 
Return with credit card information or check made payable to Wisconsin 
Restaurant Association, 2801 Fish Hatchery Road, Madison, WI 53713.  

Fax to: 608-270-9960.

H

Product category codes  
Maximum of three (3) listings per 10’ x 10’ space. Do not create your own 
categories or use brand names. Refer to category code sheet to properly identify 
product categories/codes for your company. WRA will not accept categories beyond 
your allotted amounts. For over six (6) categories, please attach a separate sheet.

E

Code # Category Name

1.

2.

3.

Code # Category Name

4.

5.

6.

Time of Cancellation Refund Information
Prior to May 15, 2011 Refunded any payment received by 

WRA with the exception of $100 held for 
processing fees.

After May 15, 2011 and prior to 
September 3, 2011

The 50% deposit amount will not be 
refunded.

After September 3, 2011 Exhibitor is liable for 100% of the exhibit 
space rental charge.

Exhibit Space Fees	 Member:	 $18.70 per square foot
	 Non-Member:	 $19.70 per square foot 
	 Corner: 	Add $200 for each corner

	                                                                     All islands billed at 4-corner rate.

F
Feet deep Feet wide (Frontage)

AMOUNT 
$18.70 (Member) 
$19.70 (Non-Member)

Corner Rate 
$200

number of corners 
 

total square feet
X

Amount 
$

Amount 
$

total Booth amount 
$

=

=

X

X

Total square feet

SHOW PROGRAM LOGO
Add your company’s logo to your Expo show program listing for only 
$100.  This simple upgrade will grab the attention of more attendees 
and help drive more traffic to your booth.

G
Total Booth Amount 
$

Logo Upgrade 
$100

total charges 
$+ =



Show Purpose
The Wisconsin Restaurant Association Wisconsin Restaurant Expo is a trade 
show designed to provide a showcase and selling opportunity for goods and 
services, either specifically designed for or customarily used by the foodservice 
and lodging industries.  The Wisconsin Restaurant Association (hereafter referred 
to as WRA) reserves the right to refuse rental of display space to any company 
whose display is not, in the opinion of WRA, likely to be compatible with the 
general character and objectives of the trade show.  Whenever possible, space 
assignments will be made by the WRA according to exhibitor preferences.  
WRA, however, reserves the right to make final determination of all space 
assignments in the best interest of the trade show.

State and Local Codes
Exhibitors are responsible for all state and local codes.  Each exhibitor is charged 
with the knowledge of all laws, ordinances, and regulations pertaining to health, 
fire prevention and public safety, while participating in this trade show.

Liability
WRA shall not be responsible for any loss, damage or injury that may occur 
to the exhibitor, or his employees or property from any cause whatever, prior, 
during, or subsequent to; or in connection with said trade show.  Exhibitor will 
hold WRA harmless from all claims for damages or injuries to the building, 
booth equipment, other exhibits, guests, employees, members of the public, or 
other persons arising through the act of the exhibitor or the employees, sponsors, 
servants or guests, occurring during, prior or subsequent to or in said trade show 
and the approaches or entrances thereto, by virtue of exhibitor’s occupancy.  In 
the event the Exhibition Hall's premises, or any part thereof, is damaged by fire 
or if for any reason, including, but not limited to, strikes, lockouts, failure of 
utilities, acts or potential acts of terrorists or demonstrators, acts of war or God, 
order or directives of any governmental official, agency or authority, failure of 
Exhibition Hall to perform any obligation or duty to or for the benefit of Show 
Management or the occurrence of any other event or circumstance not within 
the reasonable control of Show Management which in the opinion of Show 
Management renders fulfillment of this Exhibit Contract by Show Management 
impossible, Exhibitor hereby expressly waives, releases and discharges Show 
Management and the owner or manager of the Exhibition Hall, and their agents, 
from any and all demands, claims, actions and cause of action, in law or in 
equity, arising from any such causes.  It is required that exhibitors obtain insur-
ance coverage, at their own expense, which is adequate for coverage of loss or 
damage to property and liability for personal injury.

All property of the exhibitor remains under his custody and control in transit 
to and from the exhibit hall and while it is in the confines of the exhibit hall.  
Neither WRA, its service contractors, the management of the exhibit hall nor 
any of the officers, directors, or staff members of the same are responsible for 
the safety of the property of the exhibitors from theft, damage, fire, accident, 
vandalism or any other cause, and the exhibitor expressly waives and releases 
any claim or demand he may have against any of them by reason of any damage 
to or loss of any property of the exhibitor.

General Rules and Regulations
The exhibitor further agrees that this is a lease of space only and an exhibit 
booth including 8’ high back drape and 3’ high side drapes and a 7” by 44” 
exhibitor identification sign.  Exhibitor is responsible for acquiring any other 
exhibit space services or decorations at the exhibitors expense.  This includes 
rental of furniture, decorations, equipment, drayage, electrical, gas, sewer, 
water, telephone, labor, or any other service or products used in connection 
with said exhibit.

Each exhibitor shall have regard for his fellow exhibitors and further shall 
be responsible for providing personnel and merchandise inside rented  
exhibit space throughout the entire show including all hours specifically 
designed for viewing of exhibits.  Exhibitors shall abide by height regulations as 
outlined in the exhibitor prospectus.  Any exhibit, sign, equipment or anything 
in the booth which extends past the height of the exhibit drapes on the sides or 
the back of the booth must be decorated or covered to the satisfaction of the 
WRA management.

All exhibits must remain intact and be staffed until the official closing of 
the  Expo on Wednesday, March 14, 2012.  Failure to do so may result in 
the loss of priority placement or the ability to exhibit in the 2013 Wisconsin  
Restaurant Expo.

Exhibitors will further refrain from causing any interference with other exhibi-
tor’s light or any other features or part of said exhibit space.  Aisle space cannot 
be used by exhibitor employees, models, entertainers, robots or any other agents 
of exhibitors for exhibition purposes.

The use of helium balloons or any other articles which, when released may 
become caught or lodged on the show facility ceiling is prohibited.  Exhibitors 
will not sublet, assign, or apportion the whole or any part of contracted exhibit 
space, nor permit the display therein of any part of contracted exhibit space, nor 
permit the display therein of any goods or services other than those offered by 
the exhibitor in the regular course of business, nor permit any person or organi-
zation not authorized by WRA as an exhibitor to display, solicit business, or take 
orders in its space without written permission from WRA show management.  
Any exhibitor knowing about or suspecting the presence of an unauthorized 
individual inside the trade show shall be obliged to inform WRA show manage-
ment immediately.

No exhibitor shall sponsor, promote, or encourage hospitality suites or rooms 
used for conducting business during official show activities including all show 
hours, social events, educational seminars or any other WRA sponsored conven-
tion activity without prior permission from WRA.

Exhibitors shall abide by the noise regulations as outlined for the use of loud-
speakers, microphones or any other device to amplify sound in their exhibit 
booth.  If any food or drink samples are served in the exhibit space, the exhibi-
tor responsible for said space shall furnish waste containers so that aisle space 
does not become cluttered with paper cups, spoons, toothpicks, and other 
refuse.  Proper floor covering shall be provided by the exhibitor at the exhibitor’s 
expense to protect the floor in exhibitor’s booth from becoming soiled by any 
food or drink products served in said booth.  Bags passed out shall be limited 
to a size of 14” x 16”.

Any exhibitor of any beer, wine, liquor or any other alcoholic beverages must 
observe all rules, regulations and policies of the WRA show, facility manage-
ment and any representative or other management agency which may be des-
ignated by said facility management to have jurisdiction, priority or permission 
to control the sale, dispensation, and/or exhibition of said beverages.  Exhibitor 
assumes all responsibility for obtaining knowledge of all rules, regulations and 
policies and failure to observe said rules may result in expulsion from the show 
and forfeiture of any and all booth payments.

WRA Show Management
WRA reserves the right to dispose of any space which is not paid for in full, and 
to dispose of any space which is paid for, but not occupied at the start of the 
show.  WRA may cancel the contract of any exhibitor in the event of any viola-
tion of the rules and regulations set forth in this contract, or upon violation of 
any other show rules which WRA shall establish and make known to the exhibi-
tors regarding said show.  All exhibit aisles remain under the jurisdiction of WRA 
and any exhibitor may be required by WRA show management to move out of 
the aisle at anytime during the show.  WRA further reserves the right to add any 
rules, regulations, instructions or guidelines to become part of this contract upon 
informing exhibitors of said changes.  All matters not covered in this contract 
shall be subject to the judgement of WRA management and any decision made 
by WRA management shall be final.

Jurisdiction and Venue
For any disputes arising under this contract, jurisdiction shall be in Wisconsin 
and venue shall be in Dane County.

No one under 16 shall be allowed in the convention. 

All signed contracts, regardless of payment, accepted 
by the Wisconsin Restaurant Association are binding 
and must observe the reservation policy as outlined 
on side one of this exhibit contract.

General Rules and Regulations







Guidelines to Follow.

Non-union hall
Exhibitors are allowed to unload/load their own vehicle and transport 
their equipment to/from their booth.  However, the only forklifts and 
pallet jacks permitted are those owned and operated by the general 
contractor.  Material handling charges apply when using freight carriers 
or when exhibitors require assistance in delivering exhibit materials.   
Exhibitors can also bring booth furnishings into the facility and set up 
their own exhibit (except utility connections) without using the show 
contractor.  

Exhibitor appointed contractor rules apply when hiring outside providers.

Alcohol sampling
There are no corkage fees at the Wisconsin Restaurant Expo. However, 
exhibitors sampling alcohol must contact Levy Restaurants, the official 
caterer for the Frontier Airlines Center, and hire their licensed bartender 
to pour samples. Based on the 2011 Expo, the estimated cost of a bartender 
was $525 for 18 hours of service.  Contact Levy directly at 414.908.6156 for 
2012 rates and sampling sizes. 

Exhibitor appointed contractors
Definition: An exhibitor appointed contractor (EAC) is any company 
other than the designated official contractors that provide services for an 
exhibitor.

For services such as electrical, plumbing, telephone, standard 
decorating equipment (such as pipe & drape, tables, chairs, 
carpeting for in-line booths, etc.), vacuuming, cleaning and 
drayage, no contractor other than the official contractor will 
be approved. The exhibitor shall provide only the material and 
equipment that he owns and that is to be used in his exhibit space.

The general contractor is the only company authorized to operate 
any forklift or motorized pallet jack inside the convention center 
or on the docks of the center.

EACs are allowed to install and dismantle custom exhibits, 
provide custom props, custom furniture, and custom flooring. 
EACs are allowed to provide custom cut carpeting for island 
exhibits only.  The exhibitor must use the forms in the 
Exhibitor Service Kit requesting authorization to use an EAC. 

EACs will be charged the appropriate material handling 
(drayage) fees for all freight brought in on an EAC vehicle, 
warehoused, or shipped direct to show site.

The EAC is responsible for adherence to all rules and 
regulations including those regarding badges and booth 
height regulations.

Rules for admission
• Only suppliers that have purchased exhibit space will be allowed to attend 
• Attendance is open only to people that own, manage or 

work at a foodservice or hospitality outlet –  
Non-exhibiting suppliers are strictly prohibited from attending

• Children under 16 years of age are not permitted at anytime

www.everythingfoodservice.org • 800.589.3211



Display Regulations.
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Linear/Corner/Perimeter Booth
Linear Booths have only one side exposed to an aisle and are generally arranged in a series along a 
straight line. They are also called in-line booths. A Corner Booth is a Linear Booth exposed to aisles 
on two sides. All other guidelines for Linear Booths apply. A Perimeter Booth is simply a Linear Booth 
that backs to a wall of the exhibit facility rather than to another exhibit. All guidelines for Linear 
Booths apply to Perimeter Booths except that the maximum backwall height is twelve feet (12'). Use 
of space: display materials should be arranged in such a manner so as not to obstruct sight lines of 
neighboring exhibitors. The maximum height of eight feet (8') is allowed only in the rear half of the 
booth space, with a four-foot (4') height restriction imposed on all materials in the remaining space 
forward to the aisle. (Note: When three or more Linear Booths are used in combination as a single 
exhibit space, the four-foot (4') height limitation is applied only to that portion of exhibit space which 
is within ten feet (10') of an adjoining booth.)

End-cap Booth
An End-cap Booth is exposed to aisles on three sides and composed of two booths. Use of space: 
the maximum backwall height of eight feet (8') is allowed only in the rear half of the booth space 
and within five feet (5') of the two side aisles with a four foot (4') height restriction imposed on all 
materials in the remaining space forward to the aisle.

Island Booth
An Island Booth is any size booth exposed to aisles on all four sides. Use of space: the entire cubic 
content of the space may be used up to the maximum allowable height, sixteen feet (16'), including 
signage.

Peninsula/Split Island Booth
A Peninsula Booth is exposed to aisles on three sides and composed of a minimum of four booths. 
There are two types of Peninsula Booths: (a) one which backs up to Linear Booths, and (b) one which 
backs to another Peninsula Booth and is referred to as a “Split Island Booth.” Use of space: Double-
sided signs, logos and graphics shall be set back ten feet (10') from adjacent booths. When a Peninsula 
Booth backs up to two Linear Booths, the backwall is restricted to four feet (4') high within five feet 
(5') of each aisle, permitting adequate line of sight for the adjoining Linear Booths. Sixteen feet (16') 
is the maximum height allowance, including signage for the center portion of the backwall. For a Split 
Island Booth, the entire cubic content may be used up to a maximum height of sixteen feet (16'). There 
are no backwall line of sight restrictions.

Canopies and Ceilings/Hanging Signs and Graphics
Canopies, including ceilings, umbrellas and canopy frames can be either decorative or functional 
(such as to shade computer monitors from ambient light or for hanging products). Canopies for 
Linear or Perimeter Booths should comply with line of sight requirements (see “Use of space for 
Linear or Perimeter Booths”).

The base of the canopy should not be lower than seven feet (7') from the floor within five feet (5') 
of any aisle. Canopy supports should be no wider than three inches. This applies to any booth 
configuration that has a sightline restriction, such as a Linear Booth. Fire and safety regulations in 
many facilities strictly govern the use of canopies, ceilings and other similar coverings.

Hanging signs and graphics are permitted in all standard Peninsula and Island Booths, to a maximum 
height of sixteen feet (16') from the top of the sign. Whether suspended from above or supported from 
below, they should comply with all ordinary use-of-space requirements (for example, the highest point 
of any sign should not exceed the maximum allowable height for the booth type).

Hanging signs and graphics should be set back ten feet (10') from adjacent booths. Approval  for the 
use of hanging signs and graphics should be received at least 30 days prior to installation. Drawings 
should be available for inspection.

NOTE: Special authorization may be granted for displays that would normally have a 16' height 
restriction, but are now seeking a 20' height allowance. Requests must be made to WRA at least 30 
days prior to move-in.

End-cap Booth

Island Booth

Peninsula Booth

Split Island Booth

Linear Booth
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Take your business 
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Exhibit at the Expo.
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